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ENDNOTES

See https://www.coca-colacompany.com/fags/what-is-5by20 (accessed on 12 July 2022).
See https://www.haadthip.com/th/newsroom/company-news/41009/orange-the-world-i -nn3AefuAITULS AL BN U AW (accessed on 12 July 2022).

See https://www.haadthip.com/en/our-pride/244/maing-5u519 105099 uzIAASUNU-2-un-women-2021-thailand-weps-awards (accessed on 12 July 2022).

1.
2.
3.
4. See https://www.thaipr.net/finance/3206859 (accessed on 12 July 2022).
5
6.

. See https://www.haadthip.com/th/newsroom/company-news/20714/mading-htc 1&5udaiionloglusefesiuisiu-thsi-thailand-sustainability-investment-15¢$13-256 (accessed on 12 July 2022).

. See https://www.haadthip.com/en/newsroom/company-news/14366/mafindnptangu-uiuisalumald-susieiassinsfunuuduansuyvetu-Ussd1l-2563 (accessed on 12 July 2022).
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https://www.haadthip.com/th/newsroom/company-news/20714/หาดทิพย์-htc-ได้รับคัดเลือกให้อยู่ในรายชื่อห
https://www.haadthip.com/en/newsroom/company-news/14366/หาดทิพย์ภาคเอกชน-แห่งเดียวในภาคใต้-รับรางวัล
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